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Slovenian  Tou ris t  
Board

National tourism organisation, which
promotes tourist offer of Slovenia in 

foreign markets and assures sustainable
development of Slovenian tourism.



COMMITMENT TO RESPONSIBLE,  
GREEN AND SAFE TOURISM IN 

SLOVENIA





UNIQUE EXPERIENCES
Dest inat ion  for

Slovenia  is

GREEN
BOUTIQUE 



C O V I D - 1 9  I S  T H E  W O R S T  C R I S I S  I N  
T O U R I S M  S O  FA R . . . .

S o u r c e :  U N W T O ,  2 0 2 1



S T R O N G  G R O W T H  O F  S L O V E N I A N  
T O U R I S M  I N  2 0 1 9



N E W  R E A L I T Y



Inspiring you to go your own way.

T H E  N A M E  O F  T H E  G A M E

PERSONALISATION
RECOVERY AND RESILIENCE PLAN 
FOR SLOVENIAN TOURISM



FIVE PILLARS OF RECOVERY AND RESILIENCE

PROVIDING A SAFE, 
SUSTAINABLE, AND 

ATTRACTIVE 
EXPERIENCE

PROVIDING A SAFE, 
SUSTAINABLE, AND 

ATTRACTIVE 
EXPERIENCE

MITIGATING THE 
CONSEQUENCES OF 

THE CRISIS, 
ADAPTING BUSINESS 

OPERATIONS

MITIGATING THE 
CONSEQUENCES OF 

THE CRISIS, 
ADAPTING BUSINESS 

OPERATIONS

UNDERSTANDING 
CONSUMERS

AND NEW 
SEGMENTATION

UNDERSTANDING 
CONSUMERS

AND NEW 
SEGMENTATION

MAXIMISING
THE USE OF 

DIGITAL 
TECHNOLOGY

MAXIMISING
THE USE OF 

DIGITAL 
TECHNOLOGY

BUILDING 
RELATIONSHIPS

WITH TOURISTS AND 
LOCAL COMMUNITIES

BUILDING 
RELATIONSHIPS

WITH TOURISTS AND 
LOCAL COMMUNITIES



SLOVENIA. 
In the heart of Europe.

MARKET adjustment
 New markets

(domestic, nearby
markets)

 Campaign My
Slovenia for domestic
market

 New segmentation
Adjustment of
PROMOTION
 Digital campaign, 

social media
 TV campaign, printed

media, OOH
Redefinition of
MESSAGES
 Safety, sustainability, 

unique experiences



S L O V E N I A  O U T D O O R S L O V E N I A  S P A S S L O V E N I A  M E E T I N G S

S L O V E N I A  N A T U R E S L O V E N I A  C U L T U R E

S L O V E N I A  O U T D O O R

S L O V E N I A  C U L T U R E T A S T E  S L O V E N I A

S L O V E N I A  C O U N T R Y S I D E S L O V E N I A  T O U R S

A K T I V N A  D O Ž I V E T J A  
N A  P R O S T E M

Z D R A V J E  &  
D O B R O  

P O Č U T J E

P O S L O V N A  
S R E Č A N J A  I N  

D O G O D K I

D O Ž I V E T J A  N A R A V E
K U L T U R A  &  M E S T A G A S T R O N O M I J A

T U R I Z E M  N A  
P O D E Ž E L J U

R A Z I S K O V A N J E ,  
T U R E

S O N C E  I N  
M O R J E



AMBASSADORS OF SLOVENIA



DIGITALIZATION IN SALES 

PRIROČNIK Slovenia Unique Experiences – Poglavje 3 (RAZVOJ & UPRAVLJANJE) STRAN 112

DIGITALIZACIJA IN MANAGEMENT 

TOURIST FLOW MANAGEMENT

DIGITALIZATION FOR 
GREATER 

ATTRACTIVENESS AND 
SAFETY OF TOURIST 

PRODUCTS 

1.DIGITALIZATION IN MARKETING

S T R AT E G Y
O F  D I G I TA L

T R A N S F O R M AT I O N
O F  T H E

S L O V E N I A N  
T O U R I S M



 Accomodations – hotels, apartments, 
camps, glampings, tourist farms etc.

 Restaurants

 Transport (airlines, taxis, buses, trains, 
parking lots, bicycles, route planning…)

 Travel agencies

 Meeting organizers - DMC, event agencies

 Activity providers

 Attractions

 Tourist organizations: Slovenian Tourist 
Board, Destination Management & 
Marketing Organisations

 Associations

I n v o l v i n g k e y
i n d u s t r y s e c t o r s



JULIAN ALPS 
DIGITAL DESTIONATION



KRANJSKA GORA 
ECOSYSTEM



DIGITALIZATION OF 
CULTURAL HERITAGE



THANK YOU
M y c o n t a c t :  a n a . s a v s e k @ s l o v e n i a . i n f o


